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School is Out! Artis in! Orlando Museum of Art Offers Summer Art Camps

ORLANDO, FL. - This hot summer, the Orlando Museum of Art is offering cool art programs for students entering grades
one through eight. The one-week sessions begin June 8 and run weekly through August 14, 2009. Each week the OMA
will offer unique art-making experiences for beginning artists as well as the more serious student of art. All-day and half-
day camps are available as well as early drop off and late pickup for your artist. These camps place value on having fun
and creating art in a relaxed environment while giving students the opportunity to explore the Museum’s collections with
knowledgeable teachers who bring authentic art objects to life.

Students entering grades one and two are given the opportunity to engage in programs enabling them to create
traditional works of art found all over the world, while also learning about the cultures of those fascinating countries!

Students entering grades three through five are able to learn about and create works of art through a wide variety
of medium. Options vary from 3-Dimensional works of art to paintings and drawings.

Students entering six through eight are exposed to programs that allow them to strengthen their technical skills and ex-
pand their personal exploration. Programs from bookmaking to interior design to sculpture and painting are available to
students. Registration is simple! For information, call 407 896 4231 x262 or register online at www.omart.org.
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Orlando Museum of Art
2416 N Mills Ave.
Orlando, FL 32803

www.omart.org Orlando Museum of Art

Hours: Tuesday - Friday 10 am — 4 pm, Saturday — Sunday noon — 4 pm, closed major holidays

Accredited by the American Association of Museums, the Orlando Museum of Art is supported by earned income, the Council of 101, donations from individuals, corporations and foundations, and
sponsored in part by United Arts of Central Florida with funds from the United Arts campaign, State of Florida, Department of State, Division of Cultural Affairs and the Florida Arts Council, and the
National Endowment for the Arts.



